JAEKJIAPAIINJA O YHAIIPEBEY
TPTOBUHCKOI' CEKTOPA

MHUHHICTapCTBO CHOJBHE M YHYTPAIIkhe TPrOBHHE
W TelneKkoMyHuKauuja (y  JajbeM  TEKCTy
»MHHHCTAPCTBO") TPajHO je AaHraKOBaHO Ha
pa3Bojy  TpProBHHCKe cdepe ca  IHJbEM
yCIocTaBJbamkba CTaOMIHOT M, y HCTO BpeEME,
KOHKYPEHTHOT OKpyXema 3a JTOOpOOHT CBHX
TPXKUIIHUX YYECHHKA, MOTpoliaya U APYLITBA Y
ICTTMHH.

Tpxumre CpOuje Texu ka  cro0OTHOM
EBpPOIICKOM TPXKHUINTY KOje ce 3acHWBa Ha
PaBHOTEXKH TIOHYAEC U Tpaxme M CI000THO]
KOHKYpEeHIMju. Yiora ap)kaBe je Oa Kpeupa
MIOCIIOBHO OKPYXKeHe 3a CI000AHO TpXKUIITE 0e3
HaMeTarha HEMOTPEOHUX  AIMUHHCTPATHBHUX
OTpaHHYCHa M MEXaHU3aMa KOHTPOJIE IIeHa.

VY Hamepu Aa yHampeAu APYIITBEHO OATOBOPHO
IIOCIIOBAaFbe, IIOCIOBHO OKPYXKEHE, IPHMEHY
MOJIEpHHX TEXHOJIOTHja M JOIPHUHECE pacTy y
TPrOBUHCKOM CEKTOpY, MMHHHUCTApCTBO je, Y
capaamH ca HajBehnM ManompoaajHUM JaHIIMMa
Ha CpPICKOM TpXHUImTY (y Ja/beM TEeKCTy
~Komnanuje") yTBpIMIO OCHOBHE BPEAHOCTH M
NIPUHIIAIIE KOjU TPENCTaBJbajy HJCje BOIMIBE
MaJIOIPOIAjHHUX JIaHAIla Y H-HXOBOM IIOCIIOBAY,
H TO:

¢ Kowmnanuje he akTHBHO TpaXHUTH HayWHE J1a
YYUHE CBaKy 3ajeHUIy y KOjoj MOCHyjy
00JEMM MECTOM 3a JKMBOT M paj, 3Hajyhn ma
je BUXOB YCIeX JIHPeKTHO IIOBe3aH ca
YCIIEXOM THX 3ajeIHHUIIA.

* Kowmnanuje he HacrojaTm 1a pa3sBujajy
CTpaTellKe U IapTHEPCKe MOCIOBHE OJHOCE
3aCHOBaHE Ha TOOPUM MOCIOBHUM O0MYajuMa
W JYyrOpoOYHO] M CTPATEIIKO] IOCIOBHOj
capagmbu ca OCTaJINM TP KATITHAM
yuecHuIMMa (100aBibaunma, Ipou3Bohaunma
1 KYTIIHMA).

¢ Kowmnanuje he ymarati Hamope jAa IpUMeHe
caBpeMeHe TEXHOJIOTHje W Tpolece Y IHIbY
MOZIEpHHU3ALHje OKPYKEeHa Y OKBHPY CEKTOPa
y KOMe TIOCITyjy ca IIHJbeM Aa obe3bene 6osbe
Y KBJIUTETHHjE YCIIyTe CBOjUM KYIIIIIMa ¥ 12
noAcTuay 00Jby capaamy Mely yuecHHIMA
HA TPKUIITY.

DECLARATION ON IMPROVEMENTSIN
RETAIL SECTOR

The Ministry of Foreign and Internal Trade and
Telecommunication finistry”) is permanently
working on development of trading sphere with
the aim to create stable and at the same time
competitive environment, contributing to the
benefit of all market participants, consumers and
the society on the whole.

The Serbian market gravitates towards free
European market driven by well-balanced supply
and demand based on free competition. The role
of the state is to create business environment for
free market without imposing unnecessary
administrative limitations and price control

mechanisms.
In its intention to improve the social
responsibility, business environment,

implementation of modern technologies and
contribute to the growth in the retail sector, the
Ministry in cooperation with the major retailers in
the Serbian market Companies’) set out the
basic values and principles which will be the
guiding ideas for the retailers in their business a
follows:

* Companies will actively seek to make every
community in which they operate a better
place to live and work, knowing that their
success is directly linked to the success of
those communities.

« Companies will endeavour to develop
strategic and partner business relations based
on good business customs and long-term
business cooperation with other market
participants (suppliers, manufacturers and
buyers).

* Companies will endeavour to implement the
modern technologies and processes for
modernizing the playfield in the sectors they
operate in, with the aim of providing better
and higher quality service to consumers and
fostering better cooperation among market



* Kowmnanuje he wHactojatm mga o0e30ene
KOHTHHYUPaHO  CTPYYHO  YCaBpIIaBambe
CBOjHX 3aMOCICHHX U MPYXard UM MOMoh na
CTEKHY HEONXOJHO 3HAKBE U CIIOCOOHOCTH,
pa3Bujy ocehaj 3ajeHUINTBA, JOJATHOCTH U
€THYKE OJTOBOPHOCTH Y TTOCIY.

* Kowmmnanuje he HacTojaTH Ja, YBEK Kaua je TO
MNOTPEOHO M Y MEPH Y KOjOj TaKBH MOCTYIILH
HE YTHYy Ha MpaBa APYIUX, 3amolljbaBajy
JIOKaJIHO CTAHOBHHMIIITBO.

* Kowmnanuje he Texurm ga  obe3benme
NPHCYCTBO OCHOBHUX HAMHUPHHIIA Y CBOjJUM
MAJIONIPOZIAJHUM  O0jeKTHMa Yy  LUJBY
HEOMETAaHOI' CHa0JeBama Kymana OCHOBHHM
’KUBOTHHUM HAMHPHHUIIAMA.

¢ Kowmnanuje he TOHYOUTH IHPOK U

YpaBHOTEKEH acoOpTHMaH OCHOBHHX
KUBOTHUX TPOW3BOJAa IO MPHUCTYMaYHIM
IIeHaMa.

* Kowmnanuje he T&KXUTH na pa3BUjy MOCIOBHY
capaamy ca jgomahuMm J100aBJbaunMMa H
Mpeay3eTHAITIMA Kao MOTEHIIN]j ATHUM
MOCJIOBHUM TapTHEpUMa U J100aBJbaynMa y
WBY 33J0BOJbaBama IOTpeda JIOKATHOT
CTaHOBHUIIITBA.

* KowmmaHuje mpenosHajy BaKHOCT MOCIOBarba
ca CIIOJbHUM IIOCJIIOBHUM napTHEpUMa,
MpoJaBIIMa W YTOBOPHUM CTpaHama, KOjH
MMOKa3yjy BHCOKE CTaHmapie €eTHKE Y
MOCJIOBalY W JieJde CBOjy TocBeheHOCT
KOPIIOPATHBHO]j IPYLITBEHO] ONTOBOPHOCTH.

Kommanuje tpaxe oq MuH#CcTapcTBa Aa NOAPKH
JaJbl Pa3BOj TPXKHIITA MAJONPOAaje Ha OCHOBY
NpUHIKIA YTBpheHux y oBoj Jleknapanuju, ynme
ce  gompuHOocH  moBehamy — MOTpoOIIaYKMX
moryhHOCTH U TOOpOOWTH APYIITBA y LIENHHU.

V¥ Beorpany, nana 26.12.2012.

players.

 Companies will endeavour to organize
continuous professional education of their
employees and help them to acquire the
necessary skills and knowledge, develop their
sense of unity, loyalty and ethical
responsibility in business.

* Companies will endeavour, whenever the
need arises and to the extent such conduct
does not affect the right of other parties, try to
employ local residents.

* Companies will tend to provide presence of
basic victuals in their retail stores for the
purpose of continuous supply of existential
products to the customers.

* Companies will offer a large and balanced
assortment of basic victuals at affordable
prices.

+ Companies will endeavour to develop
business cooperation with local suppliers and
entrepreneurs as potential partners and
suppliers of the products, in order to fulfill
local customer needs.

» Companies also recognize the importance of
doing business with external business
partners, vendors and contractors, who
demonstrate high standards of ethical
business conduct and share their commitment
to corporate social responsibility.

The Companies are requesting the Ministry to
support further development of the retail market
on the basis of the values set out in this
Declaration, contributing to the purchasing power
of the consumers and the welfare of society in
general.

In Belgrade, on December 26.12.2012.



3a/For: Delhaize Serbia d.o.0. Beograd

Nme/Name: David Vander Schueren

Oyukiujal/Title: Generalni director za Srbiju, BiH i Crnw@, Delhaize Europe

Pme/Name: o
OYHKIHj A/ TIHE: oo

3a/For: Privredno drustvo za poslovne usluge Merc&tdro.o. Novi Sad
Hme/Name: Stanka Pejanévi

Oyukuujal/Title: Direktor drustva

NMe/NAME: e s

OyHKIHj A/ TIHE: oo
3a/For: IDEA d.o.0. Beograd

HNme/Name: Aleksandar Seratli

Oyukimja/Title: Generalni direktor

Nme/Name: e
OYyHKIHj A/ TIHE: oo

3a/For: veleprodajnu kompaniju Metro Cash&Carry d.®@eograd
HNwme/Name: Veronika Puncheva

dyukiujal/Title: Predsednica Uprvavnog odbora

NUMe/NAME: e s

OyaKIHjal TItle: ..o



3a/For: PTP DIS d.o.0. Beograd

Nme/Name: Darko Aimovi¢

Oyukiujal/Title: Generalni direktor

Pme/Name: o
OYHKIHj A/ TIHE: oo

3a/For: Veropoulos d.0.0 Beograd
Nme/Name: Vasileios Kakagiotis

Oyukiujal/Title: Generalni direktor

UMe/NamMe: e
OYHKIHjA/ TIHE: oo

3a/For: Gomex d.0.0. Zrenjanin
HNme/Name: Goran Kovavi¢

Oyukiujal/Title: Generalni direktor

Nme/Name: e
OYHKIHj A/ TIHE: oo

3a/For: Univerexport d.o.o. Novi Sad
Hme/Name: SpomenKoordan

Oyukujal/Title: Komercijalni direktor

NUMe/NAME: e s

OYyHKIHjA/TIHE: oo






